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Abstract
This article is an attempt to analyze the impact of entrepreneurship education on 
entrepreneurial attitudes and intentions of young people: male and female students 
of Polish high schools and universities. The author makes an effort to verify the im-
pact of the exposure to the business education and entrepreneurs on the decision to 
start-up. Special emphasis will be placed on the gender differences when discussing 
a respective factors’ impact and on the country context, especially when analyzing 
the influence of perception of entrepreneurs by young generation of respondents. 
The article will provide also a number of tips and guidelines for decision-makers in 
the wider area of entrepreneurship education, and thus ensuring proper orientation of 
policy support in this largely underestimated field of education.

Keywords: entrepreneurship education, gender perspective

Introduction

Small and Medium Enterprises (SMEs) account for 99.8% of all businesses in 
Europe. Their role in the economic growth and job creation has been recognized at 
the regional, national and European level. This leads the policy makers at all levels 
to look for measures enhancing the firm creation activity. Recent efforts are being 
pursued by numerous entities, including governments, business support institutions 
and universities, as there is a strong believe that increased levels of entrepreneurship 
can be reached through education (European Commission, 2006) and in particular 
entrepreneurship education.

The scientific debate on the possibility of “creating entrepreneurs” through 
teaching activity is very old (McClelland, 1961, Gorman et al., 1997). There is ev-
idence confirming this influence (Shinnar et al., 2009, Teixeira and Forte, 2008, 
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Oosterbeek et al., 2009) as well as denying this thesis (Davidsson et al., 2006). The 
same for the discussion on the positive impact of the exposure to social influences 
which begins with Kets de Vries (1977), and especially the parental role models con-
sidered as an effective way of conveying the entrepreneurial values and know-how 
to the children generation, during primary socialization and also in later life stages 
(Scherer et al., 1989).

The policy makers at the EU level, at the beginning of XXI century, enthu-
siastically joined the camp of those who strongly believe that the entrepreneurship 
skills can be taught and are not only fixed personal characteristics. Since many of 
the entrepreneurship researchers (Douglass, 1976, Isenberg, 2008, Peters and Brijlal, 
2011) believe that education has a positive impact on entrepreneurial activity, this as-
sumption has been promoted through many official European documents, including 
Lisbon Strategy (2000), which established entrepreneurship as a basic skill that edu-
cation in EU Member States should provide and Oslo Agenda for Entrepreneurship 
Education in Europe (2006). Both documents became a flagship “political” answer 
to the visible inequality among European citizens entrepreneurial intentions in com-
parison to United States (2007).

Additionally, since it has been shown that the effect of general education mea-
sured in length of schooling on entrepreneur performance is positive (Van der Sluijs 
et al., 2005, Van der Sluijs and Van Praag, 2007), the mandatory entrepreneurship 
teaching has been introduced also in the secondary schools.

This article is an attempt to analyze the impact of entrepreneurship education 
on entrepreneurial attitudes and intentions of young people: male and female stu-
dents and secondary school pupils. Using a quite recent study and matching it with 
a new empirical research, we will be checking the assumptions posed by Peterman 
and Kennedy (2003) on the impact on entrepreneurial decisions of factors such as:
—— entrepreneurship education increases the desirability of entrepreneurship;
—— entrepreneurship education impacts are stronger among pupils with a positive 
prior exposure to entrepreneurs;
—— entrepreneurship programs have a significant effect on the self-perceived feasi-
bility to start-up a company;
—— a positive image of an entrepreneur have a significant effect on the self-perceived 
feasibility to start-up a company.

Special emphasis has also to be placed on the country context when discuss-
ing a respective factors impact. Rousseau & Fried (2001) suggest that at a mini-
mum contextualization requires a “thicker description of the settings”. As Schneider 
(1985) suggests, contextualization facilitates the robustness of our models and our 
results. Whereas entrepreneurship education is increasingly recognized as a sine qua 
non, both in mature and transition economies, to enhance a positive attitude among 
pupils and students towards entrepreneurship and entrepreneur values. The evidence 
that contextual factors and personality traits play a significant role in explaining en-
trepreneurial intent was shown also by Lüthje and Franke (2003).
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Research context and evidence

The communist system which has existed in Eastern Europe for more than 
40 years in the post-war period has left some splinters in people’s hearts and has 
impacted on how entrepreneurship “is seen, constructed and enacted” (Starnawska, 
2009). As a result, whereas in the Western world (but largely more in the Anglo-
Saxon countries than in the rest of the Western countries) the idea of the entrepreneur 
as a „positive hero” has been cultivated, in Central Eastern Europe there are few 
successful stories of entrepreneurs, as the political and institutional regimes of that 
part of the continent did neither give space nor opportunity to the development – if 
not the survival – of such a social and economic actor. On the contrary, the political 
propaganda has been successfully destroying the image of private agents, as blood-
suckers, geschäft man or kulaks. This negative picture has survived in the common 
thinking and was explicitly reflected in the approach of institutional agents toward 
entrepreneurs even during the transition years.

Very little information is presently available about entrepreneurship educa-
tion in Poland. We can notice, however, an increased interest in entrepreneurship 
in higher education from the 1990s onwards – at the beginning at the bachelor level 
in management schools (BSc). In 2008, with the introduction of new educational 
standards entrepreneurship became an obligatory course only for the major in “man-
agement” at graduate level (MA/MSc). Furthermore entrepreneurship courses were 
launched as an integral part of some other majors and in some universities entre-
preneurship specializations have been developed since. However, entrepreneurship 
education for non-business students is still almost non-existent. The situation should 
improve with the last higher education reform of 2011, which introduced the National 
Qualifications Framework for Higher Education, specifying the outcomes of educa-
tion, where among competences are team work, creativity and entrepreneurship.

As for secondary schools, during the transition period they were mostly respon-
sible for the delivery of basic knowledge in economics. Since 2002, Polish curricu-
lum of high schools has been enriched with a new compulsory course Introduction 
to Entrepreneurship with four goals, presented here with the importance indication 
(Wachowiak et al., 2007), provided by teachers: understanding of the basic econom-
ic phenomena and mechanisms (26.2%), ability to form their own opinions and judg-
ments on the main changes in Polish economy (1.4%), ability to design their own 
carrier and to the effective job searching (52.5%), and only for 14.9% acquisition of 
the entrepreneurial behaviors including business ethics.

According to research by GEM Global Report (Bacławski et al., 2005), car-
ried out in Poland among 54 national experts on the determinants of entrepreneur-
ship, according to the method of Entrepreneurship Framework Conditions, in the 
category “Education” Poland obtained the score of minus 0.25, while positive val-
ues indicators were attributed to China, Iceland, Singapore, USA and Hungary. It is 
worth noting that the opinions about the quality of education preparing to start-up are 
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not conclusive: according to more than one third of Polish experts (37%) higher ed-
ucation institutions provide a good foundation, while the opposite view is shared by 
29.7% of the national experts. However, it is not an isolated opinion that “very few 
universities convey the entrepreneurial spirit to the young generation”. Universities 
are “delivering” employees rather than entrepreneurs. Educational programs include 
the basics of economics, but do not show how to run business activity.

An interesting evidence comes from the research conducted in three post-tran-
sitional countries (Poland, Czech Republic and Slovakia) by Kraśnicka (2007). This 
study has been a comparative analysis of the attitude among students, toward select-
ed aspects of enterprise. Opinions of students were quite similar for both, perception 
of the phenomenon of enterprise and its growth conditions and the perception of 
their own “entrepreneurial potential” or their vision of the future: almost 90% of 
the surveyed would like to work for a company, particularly an important one; the 
most important barriers for the growth of companies are corruption and bureaucracy; 
stereotyped images of entrepreneur “entrepreneur as inventor” or “you need to be 
a natural born entrepreneur” are largely dominating among these students. Some 
conclusions have been drawn for entrepreneurship education indicating the necessi-
ty to change the university curricula in order to enable students to get in touch with 
business and non-business organizations in practice and to stimulate their creativity 
and self-confidence.

Very interesting findings brings also the study conducted by PARP (Polish 
Agency of Enterprise Development) in 2008–2009 (Węcławska, Zadura-Lichota, 
2010) among generation of Polish youngsters. One-third (31.1%) of the surveyed 
consider the possibility of starting their own business activity and the positive atti-
tude toward being entrepreneur increase with the education level.

Another recent research (Szmytkowska et al., 2010) conducted on a group 
of final year students in the Pomorskie province shows, however, that most of them 
(58%) declared to be exposed to “activities related to the development of entrepre-
neurship.” At the same time this study showed that students are very active in the 
field of raising an entrepreneurial self-awareness. They claimed finding inspiration 
to start up one day in their own knowledge + passions + ideas (63%), analysis of mar-
ket needs (47%), advice + success of another company (42%). For only 22% of the 
students, the inspiration came from classes at the university. Only one out of five stu-
dents indicated that after graduation he/she would start-up and among the main con-
cerns were listed the most often “insufficient knowledge” and “lack of experience”.

The most recent data on Polish entrepreneurship are provided by GEM in its 
last report, released in 2012, where Poland has been placed in the group of efficien-
cy-driven economies2. According to this report findings, slightly more than one-third 
(33.1%) of Poles perceive business opportunities, and it is quite similar in men and 

2 Economy characterized by increased industrialization and economies of scale. Large 
firm dominate, but supply chain niches open up for small and medium-sized enterprises. 
GEM, 2012.
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women population. Meanwhile, women evaluate their entrepreneurial knowledge 
and capabilities lower than men and they are much more afraid of failure in business.

 

Figure 1. Perceived opportunities among men and women in Poland
Source: GEM 2011, p. 21

What is more, Poland, among other efficiency driven economies, has one of 
the biggest differences between men and women from the early-stage level, cal-
culated with TEA index (total early-stage entrepreneurial activity). Table 1 shows 
comparison of Poland and the average of efficiency-driven economies. 

Table 1. Total early-stage entrepreneurial activity in Poland and the average of effi-
ciency-driven economies [in %]

TEA Index Poland Efficiency-driven 
economies

TEA Index Total 9.07 13.77

TEA Index – Men 13.09 16.53

TEA Index – Women 5.05 11.01

Source: own compilation based on Global Entrepreneurship Monitor, 2011 Extended Report: 
Entrepreneurs and Entrepreneurial Employees across the Globe, Babson College, 2012, p. 28

Generally, the total early-stage entrepreneurial activity (for both men and 
women) in Poland is lower than the average of the group. However, the TEA Index 
for women is two times less than the average. Furthermore, the difference between 
the index for men and women is very significant.

Considering the population sample of our study, it is interesting to know what 
is the situation regarding the business creation in different age groups and at various 
education levels.

Education is considered by respondents an important factor of entrepreneur-
ship growth, unfortunately the level of teaching entrepreneurship in Poland is rather 
low. The experts assessed the level of skills and knowledge for starting up business 



54 Magdalena Popowska

activity in Poland as average (2.5), which is on the average level of innovation-driv-
en economies3.

 

Figure 2. TEA and established enterprises by education in Poland [%]
Source: GEM 2011, p. 21

Methods of surveying and the characteristics of the population 
under study

The empirical study has been carried out at the same time at two different 
education levels: university and high school. At the secondary school level the study 
was conducted in three general high schools of Gdansk. The total number of the sur-
veyed pupils was 488, and they were 17–18 years old, having completed already the 
Introduction to Entrepreneurship course. Regarding the students survey, it has been 
carried out during the first year of full-time programs at the Faculty of Management 
and Economics, Gdansk University of Technology. A total of 436 students were ques-
tioned, including three specializations: Management, European Studies, Informatics 
& Econometrics. The age group for all specializations is 20–21 years, as the data has 
been gathered at the beginning of their initial semester. Both studies were carried out 
in the academic year 2009/10.

Table 2. Distribution of respondents by education level, specialty and gender [%]

Sex
Higher Education

Secondary 
Education Total

Management European 
Studies

Informatics & 
Econometrics

Men 34.6 30.1 61.8 57.9 46.0
Women 65.4 69.9 38.2 42.1 54.0

Source: own elaboration based on the research

3 R&D, knowledge intensity and expanding service sector. Greater potential for innova-
tive entrepreneurial activity. GEM, 2012
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To conduct the survey, a special questionnaire, including 10 questions and 
some demographic and social data, based on Peterman and Kennedy theory, has been 
prepared. Most of the participants come from cities (91%).

Study limitations

The data for this study were collected through a survey instrument. Respondents 
provided their opinions and perceptions about entrepreneurs, entrepreneurial dis-
position, occupational aspirations. All the observed relations were reported by two 
groups of respondents: the one representing the secondary education – three dif-
ferent high schools from Gdańsk, the second – three different programs from one 
university. Therefore, any discovered relations may be partially a result of common 
method effect (Fiske, 1982). However this is a quite common limitation for the ma-
jority of empirical studies in this area and for the most survey research.

Furthermore the study has been conducted among very young people, only 
starting to build their business experience and self-efficacy, therefore the level of 
business knowledge is for sure still quite limited. Additionally, considering the focus 
of this research, the distribution between specialties has been neglected for the ma-
jority of questions.

Results

The participants were asked whether they know an entrepreneur. Three 
possibilities have been proposed here: a close family member is an entrepreneur; 
a friend is an entrepreneur; nobody around the participant is an entrepreneur.

Table 3. Distribution of respondents by exposure to an entrepreneur in his/her close 
environment [%]

Answer

Higher Education
Secondary 
Education Total

Management European 
Studies

Informatics & 
Econometrics

Women Men Women Men Women Men Women Men Women Men

Yes, close 
family 
member

35.7 44.9 30.1 27.3 10.3 34.7 46.8 44.9 30.6 37.9

Yes, 
friend 39.2 34.6 41.7 56.8 69.0 40.8 29.8 34.1 44.9 41.5

Nobody 25.1 20.5 28.2 15.9 20.7 24.5 24.1 22.4 24.5 20.6
Source: own elaboration based on the research
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The respondents had to answer whether they have helped their family or 
friend entrepreneurs. More than half of those who declared having in their closer 
or more distant environment the entrepreneur, states that did not help in running this 
business (53%). Nearly 26% confirmed, however having assisted their family or 
friends entrepreneurs and gain already some experience in this type of activity.

Table 4. Distribution of respondents by experience in assisting/helping entrepre-
neurs they know [%]

Answer
Secondary 
Education Higher Education Total

Women Men Women Men Women Men

Not applicable 21.3 20.5 22.5 19.4 21.9 20.0
Yes 21.3 31.7 16.2 35.1 18.7 33.4
No 57.4 47.8 61.3 45.5 59.4 46.6

Source: own elaboration based on the research

Breakdown by gender shows that men were nearly two times more likely to 
help entrepreneur friends than in running the company nearly two times more likely 
to help men. Most women, in spite of the declaration of the existence of entrepre-
neurs in their environment, did not provide such assistance. Distribution of answers 
to the same question, broken down into specialties is relatively uniform, therefore 
we decided to skip them in this work, because it does not give any field for analysis.

Students and pupils were surveyed about their entrepreneurial disposition 
(see table 5). They were asked to declare their self-evaluation of being or not en-
trepreneurial. Almost 75% of students surveyed described themselves as entrepre-
neurial, however absolutely sure about it is above 12%. Other students (61.8%) feel 
rather enterprising people. In case of high school pupils, more than half (56.1%) 
answered in the affirmative to this question, one-third was undecided.

Table 5. Students’ and pupils’ feeling about being entrepreneurial [%]

Answer

Secondary 
Education Higher Education Total

Women Men Women Men Women Men

No 3.5 2.5 1.1 1.8 2.3 2.2
Rather no 9.3 9.3 2.2 3.6 5.7 6.5
Undecided 40.4 18.5 21.8 21.2 31.1 19.8
Rather yes 38.6 47.3 67.2 56.4 52.9 51.8
Yes 8.2 22.4 7.7 17.0 8.0 19.7

Source: own elaboration based on the research
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Students’ and pupils’ occupational aspirations, in terms of their disposition 
to start-up, were examined and compared (see table 6). In the same question partici-
pants had to specify the time they would be ready to start their own business (if any).

Table 6. Students’ and pupils’ occupational aspirations, their disposition to start-up [%]

Answer

Secondary 
Education Higher Education Total

Women Men Women Men Women Men

I already have my 
own business – – 0.4 1.2 0.4 1.2

Yes, I want to start 
up during studies 5.2 14.6 3.0 11.5 4.1 13.0

Yes, after studies 12.5 14.6 11.1 18.3 11.7 16.3
Yes, but I need 
some experience 
before

25.9 22.0 35.3 33.3 30.6 27.4

I do not know yet 42.9 42.0 46.5 34.5 44.6 38.1
No 13.5 6.8 3.7 1.2 8.6 4.0

Source: own elaboration based on the research

The high school pupils were not given to select the answer regarding being 
already entrepreneurs. Legally, they cannot be entrepreneurs because of underage. 
Comparing to students, they are less disposed to start-up, the strongest difference is 
visible in the female group.

Few students already have their own business, they are more often men than 
women. Most students, however, is undecided (41.35%), more often in women than 
men population. More than one third of surveyed is determined to start the business 
after gaining experience at work (this response was more common among women 
than men). It is worth mentioning, considering one of the assumptions mentioned 
above, was the percentage of exposed students and pupils declaring the wish to start-
up 69.4%, including slightly less women (63.2%), than men (75.6%). All results 
indicate a positive attitude towards business. It is, of course, certain that in many 
cases, these predictions do not check, however, the admission of such a possibility 
in itself is comforting.

Students and pupils who declared that they do not want to start-up were asked 
to give the reason of such negative attitude toward being their own boss (see table 7). 
The most interesting is result showing women aversion to the risk in both groups of 
respondents.
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Table 7. Students’ and pupils’ reasons of negative attitude towards being their own 
boss [%]

Answer

Secondary 
Education Higher Education Total

Women Men Women Men Women Men

I have no business idea 2.2 2.6 4.3 3.6 3.3 3.1
I do not like risk 6.8 0.2 9.5 1.4 8.7 0.8
I am not fit to run  
a business 2.9 1.4 2.4 0.7 2.7 1.0

I have not enough  
knowledge 1.7 2.6 1.4 2.8 1.5 2.7

Other 2.5 1.4 0.9 1.4 1.7 1.4
Source: own elaboration based on the research

Among answers provided under “other” possibility we could find: heritage, 
well paid job, entrepreneur carrier is not a fascinating one.

Taking into account the negative image of entrepreneurs in Poland, developed 
during the communist regime and maintained during the transition time, the attempt 
to verify this aspect now seemed the natural one. On a 5-point Likert-type scale rang-
ing from 1 (I fully disagree with this opinion) to 5 (I fully agree with this opinion), 
students and pupils ranked fifteen perceptions of entrepreneurs (see table 8).

In the opinion of pupils self-confidence is a typical characteristic of an entre-
preneur. With the statement assigning him such a feature strongly agreed 58% of 
pupils respondents and another 37% confirmed their tendency to agree with that 
opinion. Results broken down by gender show a certain polarization of opinions. 
Women were more likely than men perceiving the entrepreneur as a person who is 
self-confident (74.5% vs. 70% of men). 4% of respondents had no opinion on this 
feature. The notion of entrepreneur confidence, especially among students, domi-
nated in European Studies (96%). This view is less popular among students in other 
fields, the difference is a few percentage points.

“An entrepreneur is well organized” was the statement shared by the great 
majority of respondents, especially in the pupils group. In total women are more 
convinced than men about good organization skills among entrepreneurs.

The vision of the entrepreneur as a dynamic person is also relatively common. 
Although 11% of respondents had no opinion on the subject, 73% of respondents 
shared this perception of entrepreneurs. The dynamism of entrepreneurs has been 
pointed out more often by men (79%) than by women (67%).

One fifth of the surveyed had no opinion on whether the entrepreneur is char-
ismatic. More than half of the respondents (58.5%) agreed with such feature and the 
percentage of those who strongly attributed to entrepreneurs charisma is stronger 
among women (62%).
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Table 8. Students’ and pupils’ perceptions of entrepreneurs [%]

Answer

Secondary 
Education Higher Education Total

Women Men Women Men Women Men

Entrepreneur is self-confident 90.0 85.0 59.0 55.0 74.5 70.0
Entrepreneur is well  
organized 93.0 87.0 80.0 68.0 86.5 77.5

Entrepreneur is dynamic 47.0 75.0 87.0 83.0 67.0 79.0
Entrepreneur is charismatic 76.0 66.0 48.0 46.0 62.0 55.5
Entrepreneur is dishonest 6.0 16.0 2.0 7.0 4.0 11.5
Entrepreneur likes risk 61.0 60.0 74.0 70.0 67.5 65.0
Entrepreneur adapts him-self 
easily 35.0 59.0 35.0 51.0 35.0 55.0

Entrepreneur is driven mostly 
by money 22.0 39.0 17.0 21.0 19.5 30.0

Entrepreneur has a relation-
ship facility 83.0 77.0 92.0 85.0 87.5 81.0

Entrepreneur is creative 88.0 82.0 98.0 95.0 93.0 88.5
Entrepreneur feels responsible 
for others 58.0 57.0 75.0 65.0 66.5 61.0

Entrepreneur is only  
the business owner 11.0 16.0 4.0 6.0 7.5 11.0

Entrepreneur is stress resistant 55.0 56.0 56.0 50.0 55.5 53.0
Entrepreneur is convinced that 
he controls his life 45.0 62.0 48.0 63.0 46.5 62.5

Source: own elaboration based on the research

Dishonesty is definitely not any more a characteristic attributed by young gen-
eration to the entrepreneurs. Only 8% of the total number of respondents agreed with 
this perception and the difference between men and women is quite strong. Men were 
sharing this opinion almost three times more often in both groups of respondents.

The perception of entrepreneur as a risk taker is strongest among students 
than among pupils, in particular in the group of management students. Regarding 
the adaptation capacity, quite significant differences are noted in the perception of 
this feature by different specialties. The opinion that entrepreneurs adapt easily is the 
most popular in the Informatics & Econometrics (63%) group and the least among 
the European Studies specialty (38%).

The next question was based on the finding that the entrepreneur is primarily 
concerned with money. This is another pejorative opinion on the entrepreneurs and 
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once again, the majority of respondents (75%) did not agree with this opinion. It should 
be emphasized that the differences in the perception of entrepreneurs as money driven 
were quite important by gender. Men more likely agreed with this opinion (30%).

The assumption that an entrepreneur is a person having a facility of inter-
personal relations was confirmed by 84% of respondents. However gender plays an 
important role in the perception of this feature. With the image of easy networking 
entrepreneur agree 87.5% of women and 81% of men.

That an entrepreneur is creative were convinced 78.5% of respondents. This 
belief was stronger among women (93%) than among men (88.5%).

The majority of surveyed believe that the entrepreneur feels responsible 
for others. A sense of responsibility for others assigned to him more often women 
(66.5%) than men (61%).

Only 9% of respondents agreed that an entrepreneur can only be a person who 
owns a firm. The results suggest that students and pupils look at this statement in 
a way that differs from the stereotype.

More than half (54%) of respondents believed that the entrepreneur was rather 
resistant to stress. The difference by gender was only 2%.

The last statement was about the entrepreneurs conviction to be in control 
of their life. More than half (54.5%) of respondents believed that the sense of in-
ternal control characterizes the entrepreneur. Opposite view represented 16% of the 
respondents. Belief in the feeling of internal control is much more common in men 
population (62.5%) than women (46.5%).

Summarizing results related to the perception of entrepreneurs it is interesting 
to underline the fact that students and pupils perceive entrepreneurs as positive peo-
ple, being well organized, creative, confident, social and dynamic. At the same time 
the vast majority of respondents do not perceive them as unfair and interested mostly 
in money (see figure 3).

Certainly, it is interesting to analyze how the answers change with age of 
respondents so indirectly with the length of the education and of the exposure to 
the business world: much more pupils than students is convinced about the entrepre-
neurs self-confidence, organization skills, dynamism and charismatic nature. More 
often pupils see entrepreneurs only as business owners and dishonest people. The 
conviction of entrepreneurs being driven by money mostly is stronger among pupils 
population, especially in the male group.

Respondents were also asked to decide which one of the three given factors 
is the most important for being successful entrepreneur. They had to decide about it 
on a 3-point Likert-type scale ranging from 1 (most important) to 3 (less important). 
The differences between students and pupils group were insignificant, so we decided 
to present the results for both populations, taking into account only gender factor. 
Respondents appreciate the knowledge the most (see figure 3).
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Figure 3. Respondent’s opinion about the importance of success factors in business activity
Source: own elaboration based on the research

Meanwhile with deeper data analysis we found out that personal character-
istics were the most important among students/pupils willing to start their activity 
during studies and the business experience was of the bigger value among students/
pupils willing to start up after gathering experience. Knowledge is the most import-
ant among those who don’t know yet if they will start up.

The secondary schools students were asked to evaluate the teaching methods 
and the course content. Their evaluations were rather positive (see figure 4).

Figure 4. Pupils’ opinions about the course content and teaching methods
Source: own elaboration based on the research

Conclusions

The comparative analysis of the opinions and perceptions about selected as-
pects of enterprise, entrepreneur, and entrepreneurship education among  the sur-
veyed male and female population has shown their important convergence, especially 
in terms of their attitude towards being entrepreneur and of their positive perception 
of entrepreneurs, both at the secondary and higher education levels. Entrepreneurs 
are rather perceived as: self-confident, dynamic, well organized, creative and honest 
people by the female et male respondents. However the length of schooling and 
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social exposure to the business world appear being decisive for the opinions polar-
ization. Probably if this questions would be asked some years ago or in the differ-
ent age group, such positive attitudes would be not so obvious. Hopefully, the new 
generation doesn’t remember an early image-laden “camp beds” entrepreneurship 
period in Poland.

More young people with prior exposure to entrepreneurs than without de-
clared the desire to start up. More than the half of surveyed declare being entre-
preneurial and express the wish to start-up, this feeling is stronger in the men pop-
ulation. Knowledge and “good idea” seem to be the most important factors of the 
decision about starting-up the business. Great majority of pupils seems to be rather 
satisfied with the quality of the course and its content.

Considering this results and the general business and educational context in 
Poland, we assume that it is worth to continue with delivering teaching enabling 
young students to acquire the “technical” knowledge on business administration, for 
sure not only in the management programs but even more in all engineering disci-
plines. Hopefully, according to the new regulation on higher education in Poland, the 
role of university, among others, would be to shape the attitude, mostly entrepreneur-
ial one, independently of the field of studies, and not only deliver the knowledge.

Since one of the main burdens to entrepreneurship indicated by young people 
was the lack of good idea, it is important to develop courses focused on creativity 
rather than general entrepreneurship. In this domain we are only at the beginning of 
the road, still remaining, for the most of cases, in the traditional entrepreneurship 
teaching.

Study implications

This study, despite its numerous limitations, maybe an interesting starting 
point for further research in the field of the entrepreneurship education in Poland. 
The author has the intention to come back to the same group of university respon-
dents at the end of their studies in order to better shape the evolution in their atti-
tudes and personal decisions about becoming entrepreneur. That shall determine not 
only the design of programs and of the specific courses content, but also if possible, 
enhance the trial of spreading this new approach to the entrepreneurship teaching 
among different departments of our technical university.
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EDUKACJA PRZEDSIĘBIORCZA I POSTAWY 
MŁODEGO POKOLENIA W ZALEŻNOŚCI OD PŁCI: 

PRZYPADEK POLSKIEGO SYSTEMU EDUKACYJNEGO
Niniejszy artykuł jest próbą analizy wpływu kształcenia w zakresie przedsiębiorczości na 
postawy przedsiębiorcze i intencje młodych ludzi: uczniów polskich szkół średnich i stu-
dentów szkół wyższych. Autorka stara się zweryfikować wpływ ekspozycji na edukację 
biznesową i kontakty z przedsiębiorcami na decyzję o założeniu firmy. Szczególny nacisk 
został położony na różnice płci w tym zakresie. Artykuł zawiera również szereg wskazówek 
i wytycznych dla decydentów w kontekście nauczania przedsiębiorczości, a szczególnie od-
nośnie zapewnienia właściwego ukierunkowania wsparcia w tej niedocenianej dziedzinie 
edukacji.


